
BAD 442 : MARKETING RESEARCH 

This course involves the student in the systematic and objective process of generating information to 
aid in decision-making. This process includes problem formulation, research design, data collection, 
data analysis and communication (both written and oral) of research results. 
4.000 
Business Administration 
BAD 340 
Major, Minor, Elective credit. 

1 Converse University Catalog

https://catalog.converse.edu/business-administration

	BAD 442 : MARKETING RESEARCH

